Fred Varlow - Capitol theatre, Edmonton 


"G. I. BLUES" CAMPAIGN 


"G. I. Blues", armed with the charms of Elvis, conquered Edmonton 
and took possession of the hearts of many Edmontonians at first 
sight. 

Fortunately, many interests coincided in the promotion of this 
picture. R.C.A. Victor bought radio time on Radio Station CHED 
and at the cost of five double passes to be given away by CHED, 

we received at least six plugs daily during the week. Wholesome 
songs from the sound track on this picture were played at least 
twice every hour. CHED also ran a Contest whereby the contestants 
had to write in, in letter form, "WHY THEY LIKED G. I. BLUES." 

The contest winners were awarded record albums of "G. I. Blues." 
We spent our radio money with Radio Station CJCA who started the 
promotion three days before playdate. They played the songs 
repeatedly while mentioning that Elvis was coming to the Capitol 
theatre. During our engagement, parts of the record were played 
at least three times per hour, 24 hours a day. CJCA also supplied 
us with 12 LP Albums to be given away to the persons who had a 
lucky CJCA Stamp on their .25¢ popcorn box. This angle was also 
promoted over the air and many people asked for a large popcorn 
hoping to win an Album. Our sales of large .25¢ boxes of popcorn 
increased more than 200%. R.C.A. Victor arranged displays of the 
Album in all the music stores and within a week from playdate of 
this picture, all their records were sold out in Edmonton. 

We placed the Standee of Elvis outside the theatre and played the 


sound track of his songs in the front of the theatre. 
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Many students came down twice and even three times to see the 
picture over again. 

The amazing result of this promotion is, the large number of 
adults that attended. 72% of our total audience were adults: 
While on Friday, usually considered "Student" night, we played 
to 50% students and 50% adults. 

Considering the Christmas Shopping spree which, at the monent, 
is really picking up speed, and other powerful opposition, we 
are quite happy with tne results as even on Thursday night, 
people came in with parcels to attend the show, an experience 
we have missed for a long time. It also proves that if we have 


a picture, we can do the business. 


Norman Barker, 
PUBLICITY DEPARTMENT, 


Dec. 19th, 1960. 


